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Q. Discuss in detail the concept, types, significance, and major tourist
destinations of Pakistan.
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1. Concept of Tourism (s —=ol—)

« Tourism means traveling outside one’s usual environment for leisure, busi religious,
or educational purposes. ®

o It affects the economy, culture, society, and environment of both N and the
traveler’s origin. ® i

e Tourism contributes to global communication and undetstanda nations.

» It plays a key role in cultural exchange and promotg§ pe &peration among
different communities. KK

¢ It also includes both domestic and international travel.
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2. Types of Tourism (

¢ Eco- ism: Focuses on natural areas and environmental conservation.
i urism: Visiting sacred places or participating in spiritual journeys.
ourism: Attending meetings, conferences, or trade fairs.
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3. Significance of Tourism (——2/ J —_—)

e Provides recreation and relaxation.

» Promotes cultural understanding and harmony.

» Generate employment opportunities.

« Boosts national income through foreign exchange.

« Encourages the preservation of cultural and natural heritage.
» Improves infrastructure and regional development.

. : . ®
« Strengthens international image and soft power. @
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religious sites that attract millions.
civilizations, Mughal architecture, and Buddhist

4. Famous Tourist Destinations of

« Pakistan offers historical, cu
o These destination
heritage.
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a)Taxila (U
% t site showing the influence of Greek, Persian, and Central Asian cultures.

. ntains stupas, monasteries, and Gandhara sculptures.

ESCO World Heritage Site.
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b) Mohenjo-Daro (ss2/7)

o Located in Sindh; dates back to 2500 BCE.
o Known for planned city structure and drainage system.



» Represents the Indus Valley Civilization,
it SE ST 25008 ok
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¢) Mehrgarh (o ~7)

« In Balochistan, among the earliest farming communities.
» Evidence of early dentistry, tools, and pottery found.

®
« Shows early human settlement evolution. \
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d) Lahore Fort (1s)—=* §t2)
o Built by Emperor Akbar, expanded by Shali'Jah urangzeb.

« Contains palaces, halls, and gardens.

« UNESCO World Heritage Site.
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¢) Shalimar Gardens (&4
o It was constouctedun 1641 by Shah Jahan.
« Contains tains and a Persian-style layout.
e Symbol grandeur.
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f) Takht-i-Bahi (Jrte?)
» Buddhist monastic complex near Mardan.
 Includes stupas, meditation cells, and halls.
¢ One of the best-preserved Gandhara sites.
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g) Rohtas Fort (U~ tms#)

 Built by Afghan king Sher Shah Suri in the sixteenth century near Jhelum.
» Example of strong military architecture.
« Served as defense during Mughal-Afghan conflicts.
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MCQs (with highlighted answers
1. The main purpose of tourism is to travel for ------
b/~ 4’-&(-‘"} LA K G aeaB G ez \
A) Politics
B) Agriculture

C) Leisure, business, or education

D) Migration

2. -=-----=- is the world’s most visited country

e JIJUL.L._)%;»;:L;L.?M

A) Italy

B) Spain

C) France

D) China
3. Taxila represents the -

s tS—( g
A) Indus Valley Ci ati
B) Gandha

.;_él.md-" e s 2 f

B) Punjab

C) Balochistan

D) Khyber Pakhtunkhwa

5. Mehrgarh is one of the earliest farming communities in South Asia.

e (iS22 0 S~

A) Industrial centers

B) Farming communities



C) Trade markets
D) Tourist resorts

6. Lahore Fort was built by ------, .L,/nj i g

A) Emperor Akbar
B) Emperor Shah Jahan
C) Emperor Aurangzeb
D) Emperor Jahangir

7. Shalimar Gardens were built by ---------, -L.—fnj AN \%

A) Emperor Akbar

B) Emperor Shah Jahan
C) Emperor Aurangzeb K\
D) Emperor Babur
8. Takht-i-Bahi is a ------ ---- Site. gl LK &

A) Hindu temple

B) Buddhist monastic

C) Islamic fort

D) Christian church

9. Rohtas Fort was built by ---—-—-- VLR s

A) Sher Shah Suri
B) Akbar

C) Shah Jahan

D) Aurangzeb

10. Tourism help: S STV —

A) War and

. B) no rowth and cultural exchange
str ollution
) opulation increase

Short Questions
1. tis tourism? (T a0l

Traveling outside one’s usual environment.
For leisure, business, religion, or study.
Affects both host and home regions.
Promotes economic and cultural links.
Strengthens global understanding.
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2. List major types of tourism. (-3¢ = o)
1. Sightseeing tourism

2. Cultural tourism
3. Eco-tourism °
4. Religious tourism
5. Business tourism
S R
—
—= ol s
3. Why is tourism important for n? Cepiud el d Lol)
1. Promotes national i :
2. Creates employmen
3. Preserves culture
4. Increasesforei
5. Enhances i
cede b Jsf 4
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1. Name any three UNESCO World Heritage sites in Pakistan.
(ke L Lo E Lo
1. Taxila
2. Mohenjo-Daro
3. Lahore Fort
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5-, Describe any two historical tourist places in Pakistan.

(/S tler F e Ebn L

Taxila — Ancient Gandhara site with stupas and monasteries.

Rohtas Fort — Built by Sher Shah Suri; symbol of military strength.
Both attract thousands of visitors every year. ®
Represent rich history and heritage. \

Contribute to cultural tourism.
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TION

Write a detailed note on the Reli Commercial Tourism Destinations of Pakistan.|

t.L:--(nf__-_og./JA.,Jmaww-’uv_fg

s Tourism Destinations of Pakistan.
VAN Y g

1. Introducti

ich in both religious and cultural heritage.
contains holy sites for Muslims, Hindus, Sikhs, and Buddhists.
ns of pilgrims visit these sites every year.
. ese sites reflect Pakistan’s diverse history and interfaith harmony.
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2. Badshahi Mosque (2" (5 3)

» Located in Lahore.
e Builtin 1671 by Emperor Aurangzeb Alamgir.



Made of red sandstone with magnificent domes and minarets.
Symbol of Mughal architecture and grandeur.
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3. Kartarpur Sahib (—>_~.y.t/)

Located near Narowal.
A sacred site for Sikhs. ® %
The Kartarpur Corridor allows pilgrims from India and abroad \\
Built in memory of Guru Nanak Dev Ji, the founder of S&his

£ )!L;-JL-—;‘%JL»}.JL{J b/ _c,’_.ri_‘.ﬂ'u_/ L:V&’u)"o y .__.-JL.-’){JL'/(

4. Katas Raj Temples (za=tg="t")

5. Gurdwara Panja Sahi

2 TU
6. JMR)
o Located in the Taxila Valley.
A Buddhist monastery site.
.
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Located in Chakwal.
Associated with Hindu mythology (Ma a )-

The temples surround a sacred pond.

A popular Hindu pilgrimage site.
i;&‘-’;;»&._;.uut_(&! Lus,m._/-bgéwr—ﬂjuﬁ,%g/aw-ﬂf

Located in Hasan
Linked

AL AN 4, Crl & e 2P KB —Fo LU

Contains stupas, sculptures, and inscriptions.
Represents Buddhist learning and art.
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Commercial Tourism Destinations of Pakistan
1. Karachi (§./)

« Pakistan’s largest city and economic hub.
« Famous places: Frere Hall, Zainab Market, Dolmen Mall, Tariq Road, Saddar

Bazaar.
» Offers both traditional markets and modern shopping malls. %
JUl_..JL/)’ﬁ)JJ)LJ’sJbg'):-)sir._'.‘fcb.__&)uq,_q;.}c—/d}dlﬂlf—} 4 . &_(if/
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2. Lahore (1) \

» Known as Cultural Capital of Pakistan.

« Famous for Anarkali Bazaar, Liberty Market, Fortress Stadium, Emporium Mall.
e Combines historical architecture with modern s o
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3. Islamabad (s4Tp1i—1)

» The capital city of Pakistan.
o Modern infrastructure and elite’shopping centers.
« Famous places: Ce all, Safa Gold Mall, Aabpara Market.

o (Ju—"us— _q_.J-—-’.‘ﬁ}.JIJ?/IJ—"'LdJU_-_/—.)WIJ)lJJJ}/—-});JH.-?)[.TF‘LL_/f
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e Neig of Islamabad.
. ous addar Bazaar, Raja Bazaar, Giga Mall.
Ab ter of trade and culture.
r,ug._._)uuupuul..d_;._,-—f‘e J,L..j_:m-—-"_,gau__.;f-i-’Z.,gTru_/ld;.;,;J,u
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5. Gujranwala (J19.—")

* Known for sports goods and pottery industry.
» Offers a mix of traditional and modern shopping centers.
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6. Sialkot (——f—)
 Birthplace of Allama Igbal (Igbal Manzil).
« World-famous for sports goods and leather products.

:f_L..;-L-f}:”.uL_JJ}IUbL/Lu:L;';J—‘:}.f/_q_.L}_aJIA:.{,LL_.)J JL.;:_..-U_.!_'.JL./
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7. Gwadar {»Iﬁ

&
* A growing commercial port city. \%

« Strategic importance due to CPEC and trade routes.
-4_:1'/—/@,-;}mt'gJ}.:_.d;-.-"_-.Ju:Jux:"’__q;jmab‘.« .34 . z_lof}lf
8. Faisalabad (4T J=%) K‘m

e Known as Industrial City of Pakistan.

¢ Famous for Clock Tower Market surrounded ight S.
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Multiple Choi stions (MCQs)
1. Kartarpur Sahib is located ne z.__at.m;;t/

A) Lahore B) Narowal 4 san Abdal D) Chakwal
2. Katas Raj Temples B hich religion? S /0=« ie~ st
3. A- Buddhism C) Sikhism D) Islam
4. Where is ja Sahib located? ¢« Eisud ——stsm_Foiss )
Hasan Abdal C) Lahore D) Taxila
5. ted with which religion? e — i~ F—¥ulI2
B) Sikhism C) Buddhism D) Islam

: en was the Badshahi Mosque built? ¢ S — sl
) 1651 B) 1660 C) 1671 D) 1680

Which is Karachi’s famous commercial market? $e—tuy/? ~— 35531/
A) Anarkali B) Emporium C) Zainab Market D) Centaurus

8. Lahore is known as: e 17~ s
A) Industrial City  B) Cultural Capital C) Port City D) Sports City

9. Which mall is famous in Islamabad? e wsUbsn™ Ja="s\T i1
A)Dolmen B) Centaurus C) Giga D) Emporium



10. Which is the famous bazaar in Rawalpindi? ey iln™ =" §iedst,
A) Anarkali B) Tariq Road C) Raja Bazaar D) Liberty

11. Sialkot is famous for: te P d L
A) Clothes B) Sports Goods C) Pottery D) Leather

12. Gwadar 1s important because of: °q_.f!4._.-?su-/ s

A) Agriculture B) Tourism C) Deep Sea Port D) Educaug\ %
13. Faisalabad’s famous market is: $e—(5 o —d Aesse™ Sl T2 \
A) Liberty B) Anarkali C) Clock Tower D) gadda‘
14. Gujranwala is famous for:  te_s® L L = xe—" U1~

A) Leather B) Textile C) Pottery D) Jew:

15. Where do most religious tourists visit in Pakistan.

[T L Ak mr S|

A) Katas Raj B) Badshahi Mosque C) Sahib D) Jaulian
16. Badshahi Mosque was built during the rei o~ mLMmgu—/ g )
A) Akbar B) Aurangzeb angir D) Shah Jahan
S e (e
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2. Describe features of Badshahi Mosque. /U —rmz s as" 5o
1. Built in 1671 by Aurangzeb.
Located in Lahore.
Made of red sandstone.

Example of Mughal architecture.
Large courtyard and minarets.
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3. Explain the importance of Kartarpur Sahib. .q)’w#d’...»t.’@
1
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. Sacred site for Sikhs.
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Located near Narowal. ®

Linked with Guru Nanak Dev Ji. \LJ
Accessible via Kartarpur Corridor.

Promotes peace and interfaith unity.

Q -q'_-L'-ch/sf—'Jfgpf‘fﬂ.?—dﬂldfﬁld’l
4. What is special about Kat i es? SNt mn e S s~

Y-

Located in Chakwal.
Associated wi
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5. Explain the commercial importance of Karachi. .qfaﬁ.;,;aﬂud'wf

l.

Economic hub of Pakistan.

2. Largest city and seaport.
3.
4. Attracts national and foreign tourists.

Major markets and malls.



5.

1.

“noe N

Source of national income.
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6. What makes Islamabad a tourist city? Se_tL>L4 u[,—t"?g./}f*;f
Capital of Pakistan.
Modern architecture.
Centaurus and Safa Gold Mall. \
Clean and green city.
High standard lifestyle.
s e
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Describe featuresof Fai @lock Tower Market.
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Discuss the Importance of Tourism as an Industry in Pakistan and Highlight
the Major Challenges Faced by It.

i (S s L e e e sl e

1. Importance of Tourism as an Industry in Pakistan

R P SPDTRyg®
Tourism plays a crucial role in Pakistan’s economic growth, employment generation, and
international image-building. It supports several other industries like hospitality4 transportation,
and handicrafts.

P35} GIINA =301 1S 1 E TN Cl? K e 2P S |
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A. Revenue Generation (/2" AY%))
o Tourism contributes around 2.8% of Pakistan’s GDP (approx. $7.9 billion).
e Generates income from hotels, travel, food, and souvenirs.
« Foreign exchange earnings increase through international visitors.

» PTDC and WTTC report steady annual grewth in the tourism sector.
« Promotes investment in local businesses and.teurism infrastructure.
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B. Employment Qpportu\leyﬁ;fiu)

Tourism proyides-about 3.8 million jobs in Pakistan (6.3% of total employment).
» Creates work imvhotels, restaurants, transport, and travel agencies.
« Encourages local art, eraft, and cultural activities.
¢ Helps inreducing poverty in tourist regions.
¢ sPromotes women and youth employment in service sectors.
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C. Infrastructure Development (&30~ ~1.~")
e Tourism encourages development of roads, airports, and hotels.
e Areas like Gilgit-Baltistan, KPK, and Azad Kashmir have seen major improvements.

» Promotes communication and connectivity among regions.
« Enhances living standards for local communities.




D. Cultural Interaction and Maintenance (55 .,>F )]

E. Local Development (JEUL:-')

Public-private partnerships strengthen infrastructure growth,
.4.&»#@.*-"3}‘{;;,?5”@3:Jm.uf;-—/_-.»g_/
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Promotes understanding among diverse cultures.
Helps preserve historical sites and traditions.
Encourages local festivals and handicrafts.
Strengthens national image and harmony.
Cultural tourism sustains heritage conservation ¢
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Boosts small businesses in rural ly areas.
Enhances regional income ces‘inequality.
Promotes eco-tourism and environmental awareness.

Improves infrastru and utilities in local areas.
Encourages balan : economic growth.
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& Challenges to the Tourism Industry in Pakistan

A. Infrastructure Deficiencies (' L(rrf 1 )

Poor roads and lack of facilities in tourist areas.
Limited hotels and transport options.

Need for public-private partnership investments.
Funds required for modernization and accessibility.
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B. Security Concerns (JL/‘LJ;;E‘)

C. Lack of Promotion and Marketing (¢ —8/4ss

Past terrorism incidents affected Pakistan’s image.
Many tourists still perceive security risks.

Specialized Tourism Police Units introduced in GB, KP, and Murtee.
Need to promote safety campaigns internationally.

A

|,£,d,/_..,-n
f_..!fui_l.—/
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Weak international promotion of Pakistan’s a
Limited use of social media and travel agenc
Need for a national tourism brand and global ¢ 1gns.
Low participation in international fai
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Lengthy a istent visa rules.
Hinders p i .
! al policy introduced for 175+ countries.
arity and uniformity in visa policies.

o ._-.-?L-—/rt_ﬁja}:_:u.:.f_-.uﬂL_J
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ironmental and Cultural Preservation (&7 I.:’MJL,JN)

Overcrowding and pollution threaten natural sites.
Overbuilding in Murree and Galliat.

Need for sustainable tourism and eco-friendly practices.
Involvement of locals in heritage protection.
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Measures to Foster Sustainable Tourism. —=tixAL & ts =7 ol A

e Promoting responsible tourism is essential to protect the environment and
heritage.
e Adopting eco-friendly practices can help reduce the negative impacts of

al

e Involving local communities in tourism development ensures sustainabl g
e Preserving local traditions and culture is vital for protecting cultur.
e Collaboration between the government, private sector, and‘ocal omm

strengthen Pakistan’s tourism industry.
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1. Tourism contributes about e s GDP
?4_._.»&.4.2:3_(' : e
A) 1.5% D) 5%
2. The Pakistan Tourism Development Corporation (PTDC) promotes
P B K il g
A) Agricult C) Sports D) Education
3. WTTCs T LAWTTC
A) World I and Tourism Council [
B) World nd Transport Council

Tourism Transport Company
our Corporation
ism provides around ------- Jobs in Pakistan.

L stailiy L& e 2 s\ o= |

A) 2 million B) 3.8 million C) S million D) I million
5. Major tourism growth areas include:

5. DT 5 T PP i v e

A) Karachi B) Gilgit-Baltistan C) Quetta D) Lahore




6. Pakistan earned about ------- from tourism in 2019,

ed I~ oduid. o 2019t

A) $2 billion B) $1 billion C) $5 billion D) $500 million
7. Tourism accounts for ---------- % of total employment.

Ce e ez ol s DI e f S
A)3% B)45% C)63% @ D)8%

8. The “Tourism Police™ was established in:
'S Peud Ay $
A) Lahore B) Gilgit-Baltistan C) Karachi D) Multan \

9. Major visa reform introduced is:

: I ¢
?O’L__fclLdld:r_J"-";ny_su:-’uL“-Jl b
A) Online E-Visa [ B) Manual Passport C) EmbK Onl. D) Tourist Card

10. Overcrowding and pollution are examples of’

Ul = u—/ $odT ot e’
A) Economic Growth B) Environmental chrad C) Marketing D)

Employment
11. Tourism helps in: ¢ ss st 2~ —=
C) Political Stability D)

A) Population Growth B) Cultural P @ itio
Industrialization
12. Which country earned the highes s révenue in 20237

A)China B) France A D) Spain
13. Which international organiza
(_'!"))f,;)lrd . .

P "ol s

A)WTO & I UNDP D)WB
14. Tourism enc - ) IR —

Itural Exchange C) Conflict D) Migration
icy 1s available for how many countries?

- Z-—ﬁL./ZJJLa};:dl
i y125 C)175E D)200

15. The

Short Questions
1. Explain how tourism generates revenue in Pakistan.
te 3 Siar el JaT U ot e s

« Contributes 2.8% to GDP.
e $7.9 billion annual income.
« Hotel and food services.

e International visitors.

e Promotion of local trade.
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2. How does tourism create employment opportunities?
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« In hotels, transport, and craftwork

o Encourages women’s participation

« Reduces poverty

« Boosts local economies

4. Discuss tourism’s role in in evelopment.
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« Hotel construction.

e Improves communicati
e Raises liv .
e Public-pri inves k:

~ Sunsdismud—3G
d";»-r;g;;rﬂ

§ At ez sty CLis s s
i Saigh

4. tify major security concerns for tourism.

WS A (P et
e Terrorism impact
o Negative perception abroad
o Tourism Police creation
« Promotion of safe image
« Better law enforcement
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5. What are the main challenges of tourism promotion in Pakistan? .
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e Lack of marketing
» Weak global branding \
» Limited online presence

e Low participation in fairs
e Need for coordinated strategy
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7. What are sustainable tourism measures?
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» Eco-friendly practices

e Involving local communities

« Protecting cultural heritage

« Controlling overcrowding

» Encouraging responsible tourism
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o Tourism is vital for recreation, offering relaxa
experiences.

« Pakistan boasts a variety of renowned hi al destinations such as Mehrgarh, Taxila,
and Lahore Fort.

» Important religious sites include B 1 Mosque, Panja Sahib, and Katas Raj Temples.

e Commercial tourist hubs like in Karachi, Centaurus Mall in Islamabad, and
Anarkali in Lahore attract n s visitors for shopping and entertainment.

o Tourism significantly contri akistan's economy, generating substantial revenue

and supporting mil

e The industry enco

from tourism through increased investment and spending,
ities.

e Regional €gonen

ed visa processes and bureaucratic hurdles hinder tourist planning.

. vironmental degradation and cultural erosion are risks of unmanaged tourism growth.

ancing security measures and promoting a positive international image can help
mprove tourism.

Investment in infrastructure development and public-private partnerships can help
improve tourism facilities in Pakistan.

« Implementation of global marketing campaigns and creation of a strong tourism brand
may help spread Pakistan’s message across the globe.

« Promotion of sustainable tourism practices are needed to protect the environment and
cultural heritage
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& EXERCISE- SOLVED

Answer the following questions by choosing the best answer: A, B, C, or D.
Which of the following is a renowned historical tourist destination in Pakistan?
a) Faisal Mosque
b) Mall Road

¢) Harappa
d) Centaurus Mall
2. What is the primary architectural style of the Badshahi Mosque in Lahore?
a) Persian
b) Mughal
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¢) Gothic

d) Greek

Which city is known for its vibrant Liberty Market?
a) Islamabad

b) Karachi

¢) Lahore

d) Murree

Which of the following is a key challenge faced by the tourism industry’in PaKistan?
a) Excessive marketing

b) Overpopulation

¢) Security concerns

d) Abundant infrastructure

. What measure is suggested to improve the security ﬁr;eﬁMurists in

Pakistan?

a) Reduce visa requirements

b) Enhance marketing campaigns

¢) Increase security measures and promote a‘positive image

d) Lower accommodation prices

What is the significance of the Katas Raj Templesin Chakwal?

a) They are a major Buddhist site

b) They are an important Hindu pilgrimage site

¢) They are a modern commercial complex

d) They are a Mughal-era garden

What is a recommended sustainable tourism practice for Pakistan?
a) Encouraging mass toufism inallfegions

b) Promoting eco-friendly tourism and protecting cultural heritage
¢) Increasing hotel €onstruction without regulations

d) Focusing only on urbantourism
Analyze t te ffects of simplifying visa processes on the tourism industry in
Pakista of the following is the most likely outcome?

a) A decrease in the number of international tourists due to reduced security measures

b) An increase in international tourist arrivals, boosting local businesses and

revenue

c¢) Nosignificant change in tourism patterns

d).An increase in short-term tourism but a decrease in long-term economic benefits
Midering the challenges faced by the tourism industry in Pakistan, which
trategy would be most effective in ensuring long-term sustainable tourism growth?

a) Increasing the number of tourist visas issued annually

b) Implementing comprehensive marketing campaigns without addressing infrastructure

issues

¢) Developing eco-friendly tourism policies and investing in local community

training

d) Encouraging only luxury tourism to attract high-spending tourists

How might improving infrastructure in remote tourist areas impact the local

communities economically and socially?



a) It would lead to overcrowding and diminish the local culture

b) It would provide economic opportunities and improve the standard of living
¢) It would increase pollution and environmental degradation

d) It would discourage tourists due to increased commercialization

Answer the following questions briefly.
Q-1. Name the Kkey historical tourism destinations of Pakistan. Also mention meihation.
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1. Lahore Fort — Located in Lahore, Punjab, a Mughal-era fort and UNESCQO Werld
Heritage Site.
2. Taxila — Located near Rawalpindi, famous for the ancientyGandhara civilization ruins.
3. Mehrgarh - Situated in Balochistan, it is one of the earliestiNeolithic archaeological
sites.
4. Badshahi Mosque — In Lahore, it is renowned foritsMughal architecture.
5. Katas Raj Temples — In Chakwal, Punjab, an impertant Hindu pilgrimage site.
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Q- 2. Enumerate the main challen cing the tourism industry in Pakistan.
o ) A S Y
Security concerns historically discouraged foreign tourists.
Poor infrastructure in rémeote tourist areas hinders accessibility.
Weak marketing and branding limit global visibility.
Complicated visa proecedures discourage international visitors.
Environmental degradation and cultural erosion from unmanaged tourism.
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3. What sustainable measures can be implemented to promote tourism in Pakistan?
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Promote responsible and eco-friendly tourism to protect nature and heritage.
Involve local communities in tourism planning and management.

Improve security and boost the international image with positive promotion.
Encourage investment in infrastructure and public-private partnerships.

W -



5. Simplify visa processes and promote Pakistan’s rich cultural heritage globally.
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4- . How does tourism contribute to the economic development of spmihpgv in
Pakistan?
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Creates employment opportunities in hotels, transport, and localimarkets.
Boosts regional economies through investment and visitor spending.
Encourages infrastructure development like roads, aifports, and resorts.
Reduces regional disparities by promoting remote area growth.
Generates revenue that supports national GDPand lgcal businesses.
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Q- 5. What is th,f\ol’ religious tourism in Pakistan, and which sites are most significant?
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Promotes interfaith harmony and cultural understanding.

Attraetsiddomestic and international pilgrims, boosting local economies.

Key Islamic sites — Badshahi Mosque (Lahore), Data Darbar (Lahore).

Key Sikh sites — Gurdwara Panja Sahib (Hassan Abdal), Kartarpur Corridor (Narowal).
Key Hindu sites — Katas Raj Temples (Chakwal), Hinglaj Mata Temple (Balochistan).
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Answer the following questions in detail.

Q-1 Discuss the significance of tourism as a recreational pursuit in Pakistan. Identify and
elaborate on at least three renowned historical, religious, and commercial tourist
destinations in the country.
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1. Importance of Tourism for Recreation &-JJ#MJ —

Tourism provides relaxation, enjoyment, and exposure to diverse €ultures, It relieves stress,
promotes mental well-being, and creates opportunities for culturalleamningand social
interaction.
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2. Cultural Exchange and Learning 8lrLéﬂJM

Tourism encourages cultural exchange among local and foreign visitors, fostering mutual respect
and understanding of tradittons, languages, and lifestyles.
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3. Historical Tourism in Pakistan ‘«.pk./&;tu‘.—" ul.'-/g

Pakistan possesses a rich historigal legacy with numerous ancient sites representing the Indus
Valley, Gandhara, and Mughal civilizations.
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4. I-thn@lation — Lahore Fort ..Jmﬂ—rt_‘»‘(z;t'

Locatedyin Lahore, this Mughal masterpiece built in the 16th century, symbolizes architectural
grandeur and royal heritage.
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6. Historical Destination — Taxila. II—C.-*’-['L::#&;P

A UNESCO World Heritage Site near Islamabad, Taxila reflects the Gandhara civilization’s art,
sculpture, and Buddhist monastic remains.
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6. Religious Destination — Katas Raj Temples o gLy~ Uil

Situated in Chakwal, Punjab, these temples are sacred for Hindus and reflect Pakistan’s ancient
religious diversity.
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7. Religious Destination — Gurdwara Panja Sahib

Located in Hassan Abdal, it is one of Sikhism’s most revered sites, attractin! ous ilgrims
annually.

8. Commercial Destination — Anarkali & Saddar Bazaars

Traditional markets like Lahore’s Anarkali and Karachi’s Sadd ract tourists for
shopping, crafts, and local cuisine, symbolizing urban cult &v,
9. Summary

&pl

Tourism in Pakistan is a multifaceted activity offering hist ation, spiritual fulfillment,
and leisure opportunities, strengthening national imag 1al'cohesion.

Q- 2. Evaluate the challenges encountered by industry in Pakistan and propose
sustainable measur address these challenges.

.g{/zl _'-..MA.‘.'-'IJMQ_L

1. Security Concerns. =212

e areas.
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3. Weak Marketing and Promotion. O

Pakistan lacks a strong global tourism brand; inadequate online promotion reduces visibility n
international markets.
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4. Complicated Visa Process. J'J 190 hcte



Lengthy and inconsistent visa procedures discourage foreign tourists. Although the e-visa reform
has started, it requires more consistency.
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5. Environmental Degradation. .37t
Unregulated tourism leads to pollution, deforestation, and cultural erosion in s gions like
Murree and the northern areas. ®
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6. Sustainable Tourism Measures —= WAL = ol ik * \
Encourage eco-friendly tourism, regulate hotel construction, and implement waste management
systems.
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7. Community Participation. —=Jrt~|

Involve local communities in touris
cultural protection.
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revenue sharing to ensure sustainability and
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8. Government artnership Ssz S 28 #ﬂl#p
Joint ventures c. ve infrastructure, security, and hospitality services, ensuring long-term

industry growth.
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iti age Promotion b =

tourism police, global marketing campaigns, and international fairs, Pakistan can rebuild
age as a safe and welcoming destination.
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Q- 3 Analyze the economic impact of tourism on specific regions in Pakistan with reference
to revenue generation and job creation.
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1. Contribution to GDP — " Ms a7 nr?

Tourism contributes approximately 2.8% to Pakistan’s GDP, reflecting its potential as a major
source of income.
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2. Employment Generation t./ia2/sZ £

It provides around 3.8 million jobs in hotels, restaurants, trsnspo‘ hkﬁs, and tour

operations.
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3. Regional Development &qu./

Tourism boosts local economies in northern are alol , and Sindh by increasing trade and
infrastructure development.
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New airports, roads, and | e being built in tourist hubs like Gilgit-Baltistan and Swat,
improving connectivity andyli

4. Investment in Infrastructure
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6. Poverty Reduction Jy@"" ey

Tourism promotes small businesses, thereby reducing poverty and economic disparity in rural
communities.
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7. Attraction of Foreign Exchange Js»¥ s+

International visitors bring foreign currency, helping stabilize Pakistan’s balance of payments.
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8. Multiplier Effect —12Z~>

Tourism stimulates related sectors such as agriculture, construction, and telecom ications,
driving overall growth.
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9. Sustainable Growth Potential MILJJG?M,&
If properly managed, tourism can become a long-term dri f inglusive and sustainable
development in Pakistan.
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Q- 4. How can Pakistan balance the need for tourism'development with environmental
sustainability a ral preservation?
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1. Adoption of Eco-Friendly Pz

arcas.
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. unity Involvement —= Jymi§Usnlflonr
er local people to participate in tourism management to ensure shared benefits and
accounfability.
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4. Preservation of Cultural Heritage 55¢2_ G~

Restore historical monuments and safeguard intangible cultural heritage, such as crafts, music,
and traditions.

_I:/"Jif(.;..ryuul&-?/ftdzﬁ./:é._:_jﬁd:bm’}»lL}L_«‘-J.;.rbuﬁ’tz;t'



5. Regulation of Mass Tourism J7set¢_= o1/

Control overcrowding in popular spots like Murree, Hunza, and Swat to prevent environmental
stress.
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6. Sustainable Infrastructure Development- l}/"lff'lj‘ }--/l/-’-"‘l.d%

Encourage the adoption of green building standards, the use of renewable ene
land alteration during construction. ®
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7. Policy and Legal Framework ._f»ﬂ/—‘—’&hymo‘-'-'g o
Enforce environmental laws and sustainable tourism poli€i Nnation with provincial
S Il

authorities.
VS S O V) 3 S [P P T R YR P
8. International Cooperation LISz

Collaborate with global organizations like UNW. st sustainability practices.
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9. Promotion of Responsible Touris ¥ ol My s
Highlight Pakistan’s natural and ¢ diversity through responsible campaigns emphasizing
T nd conservation.
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Q- 5. Considering glo

ds in tourism, what innovative approaches can Pakistan adopt
o enhance its appeal as a tourist destination?
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1. Digital and Smart Tourism ._-.a'l,._/.;uum‘}-":‘;i

Develop online platforms, mobile apps, and virtual tours to provide information and bookings for
tourists worldwide.
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2. E-Visa and Digital Facilitation —=\"s =121

Expand and streamline the e-visa system to attract international travelers through simplified



procedures.
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3. Eco-Tourism Development (7{—=st—J3 st

Create nature-based tourism programs focusing on wildlife sanctuaries, eco-lodgesand trekking
routes.
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4. Heritage and Cultural Tourism. —= sl G=—"U5 52 s o \
Organize heritage festivals, craft exhibitions, and traditional fi e\ﬁ romote local culture

globally.
45’0’@* f_-.jLJ;'"LfL:-"‘J/t‘JV;M(IL&LU:‘J&I»» g J=LJ)J'="’£.2_JJL}'.)L:$
i~

5. Adventure and Sports Tourism- —=l— Us=>

Promote mountain climbing, skiing, paragliding; ert safaris in northern and southern

Pakistan.
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6. Public-Private Partnerships —/1 Sl —

Engage private investors Ing d-class resorts, museums, and entertainment
facilities.
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7. Brandin ng pr— ;Y

Launch global aigns to rebrand Pakistan as “Asia’s Hidden Gem,” emphasizing hospitality,
div ty
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apacity Building and Training —=—z 7w~ = ol v
Train hospitality workers, tour guides, and local entrepreneurs to improve service quality and
professionalism.
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9. Sustainable Growth Orientation —=~(7/x

Ensure innovation aligns with environmental sustainability and cultural respect for long-term
industry success.
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